
 

 
 

Social Media Code of Conduct 

Act well your part. Always exercise good judgement when posting and be aware that inappropriate 
conduct online can negatively affect the organization and all its members, your school, and yourself. 
EdTA’s online following includes members with a wide range of beliefs and ideas. Account contributors 
are required to remain courteous and respectful of individuals’ opinions and show proper consideration 
for other people’s privacy.  

All the world’s a stage. On the internet, you always have an audience. This means you are accountable 
for your own actions. Anything you post is instantly available for the world to see. If you wouldn’t say it 
to your parents/administrators don’t put it in social media. Respect the privacy of others. EdTA is not 
responsible for any consequences you experience resulting from anything you have posted on our 
accounts. 

Rewrites. EdTA administration reserves the right to edit or delete any posts to any/all EdTA social media 
accounts.  

Do you have the rights? Use caution when discussing products. No endorsements, commercial 
messages, or advertisements are permitted. Other participants have the right to reproduce postings and 
content unless you specify otherwise. If it’s not yours, get permission before you post it, or cite the 
necessary sources. 

Know your audience. Social media is communication tool that can connect students, teachers, and 
theatre advocates with similar interests. Just as you would in any educational environment, refrain from 
posting pictures or comments with inappropriate content. 
 
Do not post any defamatory, abusive, profane, threatening, offensive, politically partisan or illegal materials. Do 
not engage in behavior that constitutes discrimination or harassment in any way, including race, color, nationality, 
age, gender identity, religion, or ability.  Do not post any information or other material protected by copyright 
without the permission of the copyright owner. By posting material, the posting party warrants and represents 
that he or she owns the copyright with respect to such material or has received permission from the copyright 
owner. In addition, the posting party grants to EdTA and all users of this site a perpetual, royalty free, worldwide, 
nonexclusive right and license to display, copy, publish, distribute, transmit, print, and use such information or 
other material in all media now known or hereafter invented.  
 
This Code of Conduct may be updated at any time. We reserve the right to terminate or restrict the 
access of any user who does not abide by these guidelines.        
  
Questions may be addressed by contacting marketing@schooltheatre.org  
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